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Abstract
Over the past three months of working in the rug department as a sales
consultant, I have strengthened my communication abilities of taking a
product out to a consumer and making sales. What might sound like a
normal skill, in my opinion, is perhaps one of the most underrated aspects of
professional profile building. It is a skill that banks on the seller’s
understanding and belief in a product aligned with presenting a perfect
match to a client who has a wide range of options to chose from. In this
short span of time, apart from reflecting a desire to sell for a bare minimum
incentive, I have gathered fruitful insights from the floor level where I
directly interacted with the consumers at Heals. My professional
inclinations towards primary/ethnographic research and its impact on user
experience owing to my background in Product, Experience, Textile and
Service Design, allowed me to assess the consumer’s buying patterns. In
order to express the same, I intend to put together a qualitative report
comprising of insights that might prove valuable to the organisation and its
partners who display and sell their rugs at Heals.
The value I aim to deliver is listed in the proposed contents list on the
following page which comprises of an in-depth product research that I have
conducted over the span of 8 months based in London. Visiting trade shows,
interacting with studio owners and establishing a personal network has
allowed me to develop an understanding of the rug market in London.
Ground level interactions with the consumers has helped me develop an
understanding of the brand’s clientele and their reception of the products on
display. I also intend to point out the current problems faced by partner
brands that are displaying their product on the floor, and suggest possible
solutions using product experience and service design methodologies.
I am the third generation of a rug making family business and studio that
has been crafting and curating rugs across the Indian terra firma since
1980’s. With this access, and support of my family I can promise the
development of HEALS own rug portfolio targeted to deliver the right
product to their clientele as an advising consultant.
Looking forward to hearing from you.
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Proposed contents
1.

Introduction: Product in focus

2.

Rugs Market Trend Analysis: London and beyond

3.

The consumer at HEALS: First hand account of customer interaction

4.

A partner in need- Tribal Rugs and Ligne Pure

5.

Possible partner additions

6.

HEALS product development and portfolio

7.

A unique possibility- Solutions developed using Systemic Product &
Service design thinking for enhancing product curation and sales

8.

Conclusion

This freelance report will be constructed in the span of 5 weeks, subject to
your approval.
Thanks
Yashovardhan Sharma
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